Similarity "The Effects of Brand Experiences, Satisfaction and Trust on Building Brand Loyalty; an Empirical Research on Global Laptop Brands" by Anggraeni, Adilla
The Effects of Brand
Experiences_Adilla
by Adilla Anggraeni
Submission date: 11-May-2018 10:57AM (UTC+0700)
Submission ID: 962226419
File name: The_Ef f ects_of _Brand_Experiences_Adilla.pdf  (352.51K)
Word count: 3781
Character count: 21117







76%
SIMILARITY INDEX
75%
INTERNET SOURCES
25%
PUBLICATIONS
31%
STUDENT PAPERS
1 58%
2 9%
3 3%
4 1%
5 1%
6 1%
7 1%
The Effects of Brand Experiences_Adilla
ORIGINALITY REPORT
PRIMARY SOURCES
library.binus.ac.id
Internet  Source
www.ibima.org
Internet  Source
Submitted to Vrije Universiteit Amsterdam
Student  Paper
Submitted to Binus University International
Student  Paper
Adilla Anggraeni, Rachmanita. "Effects of
Brand Love, Personality and Image on Word of
Mouth; the Case of Local Fashion Brands
Among Young Consumers", Procedia - Social
and Behavioral Sciences, 2015
Publicat ion
Submitted to Universiti Tenaga Nasional
Student  Paper
umexpert.um.edu.my
Internet  Source
Submitted to ESLSCA Business School (Cairo)
8 1%
9 <1%
10 <1%
11 <1%
Exclude quotes On
Exclude bibliography On
Exclude matches < 10 words
Student  Paper
Submitted to The Robert Gordon University
Student  Paper
ejournal.unsrat.ac.id
Internet  Source
Submitted to Higher Education Commission
Pakistan
Student  Paper
